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GREENdirectoriesUSA
~ Find it faster

Each year millions of trees are harvested, not only are the forests
effected by this ongoing problem there is also a significant amount of
energy used to produce paper products.

Green Directories USA™ has chosen to become involved. We work
closely with the Arbor Tree, Folds of Honor Foundations and Hire Our
Heroes through charitable contributions. By choosing to advertising
with Green Directories USA™ together we all can support our troops
and the environment.
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Mom, please take a look at Joey’s artwork on www.GreendirectoriesUSA.com...
Rita, click on the link and look at my grandson Joey’s art...Joyce | love this, Joey
sure is talented/ | am going to forward this to my daughter, she’s a grade school
teacher in Tampa. Thank you for sending this to me... Green is my yellow!




Invented in Chicago by Reuben H. Donnelley 1886.

For close to 100 years “Ma Bell” companies Monopolized local, long distance and
Directory Advertising.

1984 AT&T and the Local Phone Companies were forced to “break up” therefore
allowing new Companies to form such as , MCI, Sprint, Donnelley Directory etc.

Ironically the name of the Judge who determined this ruling’s was
Judge GREEN!

Green Directories USA, Inc. Formed 2007

Green Directories USA Creating History making GREEN The New Yellow!
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With most of the U.S. technology industry focused on the East and West
coasts, you'd think the best place to get online would be San Francisco, or
perhaps New York City. But Atlanta tops Forbes.com's survey of America's
most wired cities.

While Georgia may be best known for hot weather, college football and
peaches, Atlanta is no slouch when it comes to technology and the Internet.
Home to telecommunications and Internet service providers BellSouth and
EarthLink, as well as Cox Communications, the third-largest U.S. cable
company, Atlanta beat several cities more closely associated with the Web,
such as San Francisco, Seattle and New York.

Our rankings factored in the percentage of Internet users with high-speed
access, the range of service providers within a city and the availability of
public wireless hot spots. Of the 30 cities we measured, Atlanta ranks
highest in broadband access options, third in Wi-Fi access points and ninth
in broadband adoption.

SOURCE: ZDNET RESEARCH
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Information Resources (IRI) has released a new study which indicated that 50% of all
US consumers do consider at least one environmental factor in choosing package
goods or where to shop. The survey covers 22,000 US consumers and asked them to
weigh the impact of four key sustainability or “green” features, in their products and
store selections.

The key Items are:

1.eco-friendly products

2.eco-friendly packaging

3.organic products

4. fair treatment of workers/supplies (not sure why this has anything to do with being
green) 20% of those polled said they were “sustainability driven” taking at least two of
the above factors into account when making their selection.



One tree produces 16.7 reams of copy paper.

In 2007 a major banking institution purchased 6.7 million reams of
copy paper alone which equates to 402,000 Trees ...670 acres.

Including all paper related items, the banking center consumed
around 2 million trees... over 2,670 acres per year.

Shouldn’t be your
YELLOW?
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Should You Advertise During a Recession?

Consider this ad from 1935 and how
it affects buying today.

Advertising dollars spent during slow times are the
best investment a company can make.

In 1929, rival cereal makers Kellogg’'s and Post were
in a close race to win the breakfast cereal market.
When the Great Depression started, Kellogg’s
maintained their advertising spending while rival
Post cut back.

At the end of the Depression, Kellogg's had
achieved a category dominance that they maintain
to this day.

Your ad dollars work harder in slow times. If your
competition is less active, this is a time to steal
market share and share of voice.

Just because your customers are not buying at
recent levels does not mean they have stopped
reading, thinking, or formulating opinions about the
companies and brands they buy from.

Remember, the best reason to advertise in 2008
is...

2009.



PROS CONS

Ability to Change Ad
Available 24/7

Equal Exposure*
Family Friendly

Green Friendly
Horoscopes

Increased Profits
Immediate Advertising*
Internet Statistics
Insurance Policy
Lottery Information
Maps

Orlando Ranked #2
PDA Devices

Personal Rolodex
Return on Investment
Secure Identity

Sold in USA, Built in USA
Sponsored Foundations
Tool Bar

Traffic Updates
Weather

Weekly Specials

Wi-Fi Areas
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